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Pernod Ricard Japan and all companies in the Pernod Ricard Group have long promoted responsible
drinking. Responsible drinking means that adults enjoy alcohol in moderation as part of a positive
lifestyle.
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Pernod Ricard and its group companies work with various organizations, including industry
associations and regulatory authorities, as well as representatives of public institutions, to promote
responsible drinking through a variety of initiatives and to prevent the inappropriate use of our
products.
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Please refrain from posting the following types of content (hereinafter referred to as “posting”) on

the social media (Facebook, Instagram, Twitter, etc.) of Pernod Ricard's brands, which are working to
promote responsible drinking.

D 2 SEOHEEICI Y ATV =) - VA—VDRET 277V FDY —v % LR
7 4 7 (Facebook, Instagram, Twitter %) [FICCT, U TD X 57aa X v FREE, Bzl D
av vy ok (AT, e LvewnEd) ofEIT EET S Vv,

e Posts featuring people under the age of 20 (or who appear to be under the age of
20).

e This includes posts that may remind people of the relationship between drinking
and people under the age of 20 (or who appear to be under the age of 20).

e Posts by people under the age of 20

o Posts that encourage the purchase or consumption of alcoholic beverages by
those under 20, or encourage illegal or inappropriate consumption or excessive
drinking

e Posts that encourage excessive consumption of alcohol, or that criticize or
condemn those who choose not to drink

e Posts that positively portray inappropriate consumption of alcohol, or that
associate drinking with driving, operating machinery, or other dangerous activities

e Posts that suggest that alcoholic beverages have physical, psychological, or
intellectual benefits, or that alcoholic beverages lead to sexual success

e Posts that suggest that alcoholic beverages can give you confidence or help you
overcome personal or social problems

o Posts that glorify high alcohol content or the effects of getting drunk



e Posts that associate drinking with any kind of illegal, antisocial, dangerous, or
aggressive/violent behavior
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Please note that we will delete any content that falls into the above categories.
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You must be 20 years of age or older to drink alcohol. Drunk driving is prohibited by law. Drinking
alcohol while pregnant or breastfeeding may have a negative effect on the development of the fetus
or infant. Drink alcohol in moderation.
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For information on Pernod Ricard Japan's initiatives regarding responsible drinking, please
seehttps://www.pernod-ricard-japan.com/sr/.
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